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O

Presenter
O

Michael Tritthart

** One of two 2011 Trainers on eEdge Roadshow

** Conducted 17 Roadshows & My Transactions Sessions in 12
Regions Last Year

» Full time instructor/webmaster at Plano, Texas MC

» Investor in Little Rock, Arkansas and Fairfax, Virginia
Market Centers

* KWU International Master Faculty
* Has enhanced over 4,500 websites for real estate agents

* www.michaeltritthart.com
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PN What you will learn today...

Checklist for myMarketing

1. Database According to MREA

2. ekEdge Groups for MREA Model

3. Transition to the New myMarketing

Sneak Peek
1. The New myMarketing
2. Action Plans
w EAMILY

KE&ER REUNION
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Database According to MREA

Strategic Model for Generating Leads and Building Relationships

General Public
Haven't Met

Target Group
Haven't Met

Met Group

Allied
Resources

Prospecting and
Marketing

KEﬁER : ,
WILLIAMS Making the Most of Marketing to Your Contacts

Your Strategy —
Generate leads and
move people into
your Inner Circles

slide 4
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® Organize Your Database Systematically

Strategic Model for Generating Leads and Building Relationships (cont.)

General Public
Haven't Met

Target Group
Haven't Met

Everyone in your Met
Group first goes into
an 8 x 8 program.

Allied
Resources
Tonl

Prospecting and
Marketing

KELLER - . |
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Build and Feed Your Database

Your Sphere of Influence

Inner Circle

Spouse or
Partner

Kids,
Friends,
Parents
Neighbors
Banke
Mech
Relatives
Doctol
Mail You
Carrier Kids
Teach
\I:I\e;c:ssho; Closing
Company
w EFAMILY
REUNION
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Build and Feed Your Database

Your Sphere of Influence

Friend
idd ircles found
Hidden Circles foun
Friend
. .
- Py Social Media
Dentist Insurance
B Lenders Ag
Past Family
Cowork:
, —_—
\
. KW Age l '
Hairstylist Immediate Spouse or Outside \ Vi \
Family Partner Your Market D - '
‘ 1
Social G\ ----"""" \ - 7
s Media
Kid \ 4 Network: P
Friends, e N 1 \
Par
. YOU 1
eighbors riond \ A
rien
Banke ~
Mech
Relatives
Doctol
Mail You
Carrier Kids
Places of . Teach
Worship Closing
Company

Making the Most of Marketing to Your Contacts slide 7




® Social Media for Additional Circles

Your Sphere of Influence (Online)

. LinkedIn
— Google+ Circles

Beth Torrence, Real Estate Agent, Coach, Trainer | Like |

Real Estate Agent - Franklin, Tennessee kv) ’
o thil —_— T "
k (5 "
ol

1 v -
i N
[ =
a

Wall Beth Torrence, Real Estat.., - Everyone (Top Posts) +

Share: @Post [@ Photo '5H Video

BETH TORRENCE Linked m

BROKER, COACH, TRAIMER

srone 615.403.6736

Hﬁmnut @mitritt /

898 764 1,292

Tweets Following Folliowers

Michael Tritthart
@mtritt Everywhere. Based in Texas

Nationwide Trainer/Consultant for Real Estate Agents. Fa C e bo o k
) ; Keller Williams Realty International Master Faculty
\ kw Instruetor - Technology. Come get your Tech on!

http-/imichaeltritthart com

Twitter

- =
KELLER REUNIO
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PN Groups for eEdge:

Strategic Model for Generating Leads and Building Relationships

General Public
Haven't Met

Target Group
Haven't Met

Met Group

Your Strategy —
Generate leads and
move people into
your Inner Circles

Allied
Resources

Prospecting and
Marketing

' “ FAMILY
REUNION
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® Create Groups, Re-visit Group Names

‘ Contacts

Create New Groups:
Group Name =

Allied Resources

Buyers

Hawve Mot Mets General Public
Hawve Not Mets Target Group
Mets

Sellers

KELLE . .
WILLIAMS Making the Most of Marketing to Your Contacts

REALTY

Seller's Market Report

SRl Advanced

Add a Contact Manage Groups Import/Export

# Contacts Actions

= = = = [}

=]}

OO0 O

General Public
Haven't Met

Met Group

Prospecting and
Marketing
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® New Functionality

**Based on new functionality, it is no longer
necessary to link Groups with Campaigns in
the same way as before**

1. According to MREA, people that you haven’t met
would go on a 12 direct (Have Not Mets General
Public)

2. Assoon as you meet someone they go on an 8 x 8
(Have Mets Target Group)™***

3. After the 8 x 8 they go to a 33 touch. (Mets Group)

KELLER : : _
WlLLlAMS Making the Most of Marketing to Your Contacts slide 11
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® Back to MREA, Contacts move Groups

“Have Not Mets General Public”, “Have Not
Mets Target Group”, “Mets”, “Allied
Resources”

v FAMILY
REUNION

KE&ER : , _
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® eEdge for Allied Resources

Contacts (138) Status: All El Groups: Allied Resources Type: All El
Contact Member Agent Looking In Phone Type Source Created Activity ~ Time
Frame
[ Jeffrey Allen The Team El Buyer Entered/Impr 4/11/11 - Just
Looking
[ Hussain The Team El Buyer Entered/Impr 4/11/11 = Just
Hashim Looking
[ Jason Leandra | The Team E| Buyer Entered/Impr 4/11/11 - Just
Looking
[ Ashley Drake The Team El Buyer Entered/Impr 4/11/11 = Just
Gephart Looking
[ Mike Cassidy The Team E| Buyer Entered/Impr 4/11/11 - Just
Looking
[ Allyson Coe The Team E| Buyer Entered/Imp: 4/11/11 - Just
Looking
Groups and Campaign Connections are Different, but Easy to Do
- w EAMILY
& REUNION
ELLE Making the Most of Marketing to Your Contacts slide 13 whsts
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*Add to Group, Add to Campaign at the Same Time*

Timeframe:
Mowving From:

Looking In:

ListingAddress:

* This field is reguired.

Recommendations

* This contact appears to be new. We recommend you send an er

listing alerts.

Show All

& Comments

= Emails

4 All Reminders Add a new reminder

i Groups

This is the list of groups currently assigned to this contact

Create New Group:
P

\-éém
Group Name -

KELLER :
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Mets

Just Locking

Flower Mound
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€ Add New Listimg alert
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37 939 g9
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S5 538 g B Transfer
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HOME

myContacts
Dashboard | Inbox ¥ Market My Listings ¥ | Search MLS

HING MARKETING TECHNOLOGY RESOURCES

Marketing u Transactions

Imports Should Already Be Segmented

REPORTS

Search mykHW »

Welcome Brenda Marshall at Keller Williams Realty International MC#0 [Log

Create Marketing Admin ¥ ;“( Help ¥

All Contacts
& Contacts

Recent Activity
Import Contacts Exp Add & Contact Messages
You can import contacts| Manage Groups separated values) file.
You can upload an unlin the total number of rows per list can not exceed 10000 rows. The file size must be less than 10MB. The file upload process could take several minutes depending on your
When complete the pa isage indicating the upload has completed.
1. Assign a group to imported contacts Select Group Iz‘

2. Set contact status Lead [v]

3. Set contact type Buyer IZ|

4. Select a CSV file to upload

Import File Type: Custom C3V Iz‘

The file must contain data in the following order (fields in bold are required): Title, First Name, Midd|
Secondary Gender, Family Members, Birthday, Anniversary, Referral Info, Home Phone, Work Phone,
Baths 2, Price 2, SqFt 2, Acres 2, Title 3, Address 3, City 3, State 3, Zip 3, Country 3, Status 3, Beds

MNote: First Name, Last Name, and Email Address OR Physical Address are required. For example,

A template of this format can be downloaded here:!-:ustom Import Template l

Use the eEdge
Custom Import
Template

FirstName, Secondary LastName, Se
E 1, Baths 1, Price 1, SgFt 1, Acres 1, °
jddress 3, Notes, Password

nust be present. Contacts without an

Please review your file for contact information accuracy before importing.
Select File to Upload: | Choose File | Mo file chosen

Import

v e

KELLER
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Start a Campaign in 3 screens..Less Than Before

REPORTS

HOME EDUCATION COACHING MARKETING TECHNOLOGY RESOURCES EVENTS

Leads - Marketin 3 Transactions Contacts
CEdge ] o g (s 2

_— e —_
Search my kW >

ITIVLEBdS Pawered by Fnarket leader, Welcome Ellen Smith at Keller Williams Reality International [log out]

Dashboard Inbox ¥ Contacts v Market My Listings ¥ Search MLS | Create Marketing v Admin ¥ .& Help »

Build a New Campaign (»)

Basic | Advanced
Name Type Activities Emails Direct Mail
Homeowners Mewsletters &2 Interval 2 12 0
Go Green Series | Interval 2 3 3

ar 2]
K=
A

KELLER : : :
WILLIAMS Making the Most of Marketing to Your Contacts slide 16

Mew to campaigns? Watch the video [

Manage Prepaid /™
Account wr

Next Delivery Date  Contacts Actions

Inactive, Add contacts 0

& &

Inactive, Add contacts 0



O Start a Campaign

Dashboard Inbox ¥ Contacts v Market My Listings ¥ Search MLS | Create Marketing v Admin v il Help »

= Select a campaign from the list on the left below
= Review the campaign information on the right 1 2
« Select a version (Email, MultiChannel or Direct Mail) of this campaign

= Click "Mext Step” to continue A Farrac
! Campaign

Choose a Pre-Built Campaign [ GoBack | NexiSiep

Choose a Pre-Built Campaign
b Buyers Marketing 33 Touch

b Seller Marketing Type: Interval Campaign 3
+ Sphere Marketing

33 Touch
F Market Insider [PRO]
KMo R0 Select a version of this campaign and click "Next Step™
Cost: []22 Emais Cost: [2]6 Emaits Cost: (2] 0 Emails
$0.00 per - $0.00 per $0.00per
contact (= 0 Direct Mail contact (=& Direct WMai contact (=) 22 Direct Mad
Bl Activites R N Activities B nactivites
OR
Customize in
Advanced Setup

i



Start a Campaign

» Select contacts to add to this campaign from your Contact Manager on the left. Return to
= Click "Add Selected Contacts To Campaign” to verify these contacts Campaigns Home
(If you aren’t ready to add contacts, you can come back to it later)

Add = - -
Contacts | Groups | _ Contacts in your Campaign

# search Options Al & search Options
B

Select All Deselect All Search by Last Name: |_35: name only |
1 Contacts Selected, 4 Total Contacts Select All Deselect All

¥ Buyers % 0 Contacts Selected, 2 Total Contacts
I~ Open House I Adler, Rebecca

[ Sellers I Aker, Mark

I Test

C
D
E
F
G
H
I
]
K
L
M
N
o
P
Q
R
s
T
u
v
W
X
Y
z
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PN Sneak Peek: The New myMarketing

HOME EDUCATION COACHING MARKETING TECHNOLOGY RESOURCES EVENTS

n;:l Leads ™ Marketing 6 Transactions . Contacts el Email

Powered by market leader. Welcome Ellen Smith at Keller Williams

Dashboard Inbox v Contacts v Market My Listings ¥ Search MLS | Create Marketing & Admin ¥ “2. Help »

Marketing Materials
s/~ Dashboard

Campaigns

New Leads (2) File Manager View all
Contacts that are still in the "lead" category and need action.

Expiring Materials
Contact Looking In Awg Price View Save Created -~ Au piring terials Actions

. A y 4
(retiring May 31, 201.2)

Lead El —mp ?'ﬁ
Lead El .-pl._"a

Harvey Moore %0 o 0 7/13/11

Andy Keller $0 0 0 3723711

o Display Fewer & Display Maore

New messages (0) View all
o These are emails you have received from contacts that need action.

KELLER Contact Message Date - Actions
WILLIAMS.

Mo records returned.



Sneak Peek: The New myMarketing

REPORTS

Search mykW T

HOME EDUCATION COACHING MARKETING TECHNOLOGY RESOURCES EVENTS

'TFI Leads ™ Marketing L5 Transactions . Contacts

myLeadS Powered by market leader. Welcome Ellen Smith at Keller Williams Reality International [log out]

Dashboard Inbox ¥ Contacts v Market My Listings ¥ Search MLS | Create Marketing v Admin ¥ & Help *

My Marketing ‘ ; .
Materials - My Pictures

Disk space in use:
= 1% full

- v FAMILY
£ REUNION
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Sneak Peek: The New myMarketing

‘*l{ Admin

Website Email

Billing and Shipping

Site Activity

Performance Evaluator

¥ profile Details

Mame*:
Login™*:
Designations:
Website:
eEdge Email:

External
Email*:

# Marketing

Marketing
Email:

Call to
Action:

Branded
Disclaimer:

URL:

Marketing
Address:

Ellen Smith

ellan

SErVIngy oL town.com

ellen@sarvingy ourtown, com

ellensmith@gmail.com

gllen@saring,

myblog.com

123 Maln 5t

Karkiand WA |=| 12345

Save Cancel

Title:
Password:
License/DRE:
Team:

Phone
MNumber:

Marketing
Website:

Unbranded
Disclaimer:

FachnaE

Hona

Biog

Linkadin
Twitter

|
]

[a]

Change Password

{425) 1234568
{(425) 5551212

sendngyaurtown.com

facebook comimypage

! Realter Logo
Equal Housing Logo
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PN Sneak Peek:

il Me Today!

tiise Trainer, GRE ABR

e

ez 3535 Eu'.#m‘?@n'::m Aveme
Realtor KELLER Denver, CO 80231
Office. (420) 255- igzﬂgﬁ WILLIAMS %
Wobike: (4804 422- =i
etramerg@kw.com 51,234,000

4 Bedro Baderoa Onrdear Jaccuzsi - Full WEII I s
g - B - -

Baskarhall Coust - Enormions Basameant E & IA"H
vt heleriwiliams com

n2a50
yalle: Wiliams Res'ty | 4525 5. Bioaduay. Syite 200 | Senttsiale, AZ B

Opoorionily. TRIINERE Wit
T s Aa deamrd  sewre
= ﬁ;ﬁ:r?ﬂm |5 rat InEeided 46 aoolictation Al IrrOTTRIN

Call Me Todayp!
refapia it gt guarartesd. d@
Elise Trainer, GRE AER
Realtor
Office: (430) 855-3200 :
Mobile: {480) 422-8306 KELLER
etrainen@ow.com WILLIAMS

=

ki

connect with me on. === ==

Kele Wil |ﬁ.|l5R’Hﬁﬂ|4m S.Bﬂﬂdwﬂyl 5“|lem|5mtt5dﬂﬂ A
Ell

wrw_kellerwilliams.com

ctranepfks.cem o your safe senders list. Click hers fpr duections Keller Williams Realty | 4525 5. Broadway, Suite 200 | Scottzdale, A7 85250
Add straine

To unsubscribe Click Her?

Glick Here for print version '@ Equal Housing Cpportunity. If yau haws 3 brokerage relasanship with anather agency, Mis m

.....

..... 16 not imended 36 3 sollchation. All Informaton deemead refiabie but not quaraniaed.

PR

i)

g \Affﬂ

WILLIAMSq Making the Most of Marketing to Your Contac _ '-i c
Connect with me on: &5 Tt



Instead of two
profiles to manage,
now only one agent
profile to manage.

Making the Most

¥ Marketing
Marketing ellen@senvingyourtown com |Z|
Email:
Call to
Action:
Branded
Disclaimer:
Blog E myblog.com
URL:
Marketing 123 WMain 5t
Address: iand wa =] 12345
=
Cancel

5 A

¥ Images

Waebsite Image:
This is the profile picture
used on the Vision
website.

Marketing Image:

Marketing
Website:

Unbranded
Disclaimer:

Facebook| |

Hone
Blog

Linkedin
Twitter

Marketing Logo:

Sneak Peek: The New myMarketing

seningyourtown.com

facebook com/mypage

[C] Realtor Logo
[l Equal Housing Logo

Bulk Mail Permit:
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PN Sneak Peek: The New myMarketing

. Mew to campaigns? Watch the video |
Build a New Campaign (»

| Manage Prepaid
Basic Advanced Account ﬁ

Name w Type Activities Emails Direct Mail MNext Delivery Date Contacts Actions
8x8 Buyer I Interval ] 8 ] Inactive, Add contacts 0 408
12 Direct |4 Interval 0 0 12 Inactive, Add contacts 0 s
Pause E
. . . Manage Delivery Options [l
New myMarketing is one user interface. That Add/Remove Contacts |
means that myMarketing resides inside of eEdge Rename Campaign 2
rather than outside. It has the same look and feel =
Delete Campaign kd

as eEdge because it is 100% integrated.

KE&ER REUNION
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PN Sneak Peek: The New myMarketing

REPORTS

Search myKW >

HOME COA MARKETING TECHNOLOGY RESOURC EVENTS

u Transactions

myLeads Powered by market leader, Welcome Ellen Smith at Keller Williams Reality International [log out]

Dashboard Inbox v Contacts v Market My Listings ¥ Search MLS | Create Marketing v Admin ¥ “!_‘ Help »

= Select a campaign from the list on the left below

* Review the campaign information on the right 1 2
* Select a version (Email. MultiChannel or Direct Mail) of this campaign
= Click "Mext Step” to continue

Ghpcsey Pre-BullEcampnian " GoBack |  NexiStep |

Choose a Pre-Built Campaign

b Buyers Marketing 33 Touch
b Seller Marketing
= Sphere Marketing

32 Touch For use as a general prospecting campaign, the fun, bold designs in the Gornlla Marketing series are sure fo
stand out in your contacts' mail or email inbox.

Type: Interval Campaign &

P Market Insider [PRO]

b View All |-] Select a version of this campaign and click "Next Step™:
Email Multi-Channel Direct Mail
Cost: [£]22 Emails Cost: []6 Emails Cost: [0 Emails
3000 per ) . $0.00 per - ) . $0.00 per - ) .
coniact La‘:b 0 Direct Mail i ,f;!']ﬁ Direct Mail kot li:_:] 22 Direct Mail
B Activities B 11 Activities B 11 Activities
R OR
NaT)
T wrumw B Customize in
Advanced Setup

KELLER
WILLIAMS
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Sneak Peek: The New myMarketing

60% more marketing pieces at launch for eEdge users!

‘ Marketing Materials | My Saved Pieces

Property Flyers
MNew Marketing Materials

wFlyers
*Property Flyers
Single Sided [100+ PRO]
Team Version [30+ PRO]
Luxury Brochures [20+ PRO]
Double Sided [PRO ONLY- 20+]
Marketing Flyers [PRO ONLY - 30+]
Calendars [PRO OMLY]
Upload Your Own [PRO ONLY]
I Postcards
b Mewsletters
b Guides
F eGreetings (Email)
P Greeting Postcards (Print)
I Folded Greeting Cards
Letter Library
I Door Hangers [50+ PRO]
Business Cards [PRO ONLY]
Wall Calendars [PRO OMLY]
Photo Books [PRO DMLY
b Sports Schedules [PRO OMLY - 250+]
b Marketing in Motion [PRO OMLY - 60+]

QH

Sort by: | Alphabetical |~ |

ey Preview

# Create/Edit

Apex [Carrot]
(8.5 X 11)

Keywords: Property Marketing, Property, Listing
Marketing, 1 Photo, Fiyer, 8.5x 11,

Apex [Ink]

Apex [Lavendar Mist]

Apex [Corall

Arizona Cactus

= Print Cart (0)

[Pre] |
142 results found. Show per page

Apex [Emerald]

Hessl Buy

3

e

="

Best Buy

=) Campaign Cart (0)

[12] [ex]



Zoom
e

d A

Layer | Layer ||Undoes Redoo
Down Up ||

-

e |

-

=
Preview

-

s o

Change Page | Page 1 | {3 AddPage

~Text Boxes

Disclaimer

Text 5

Text 4

Text 3

Text 2

Text 1

Contact Information 3
Contact Information 2
Contact Information 1

~Images
Equal Housing Opportunity Icon

Realtor Icon
Photo 1
Agent Photo

**Complete MLS Integration, just

select the picture and description
from your IDX feed!™*

New construction, with over 1000 sqg ft finished, perfect for first
time home buyers. This property is rent buster. Nested in to a fast
growing area with great potential for resale in 3 to 5 years.




Sneak Peek: WYSIWYG

Ellen §
Keller "
1234 Man Street

rmromres  KELLER
5 -BAES

amsaci=  WILLIAMS

email@kw.com

B a.

o Crpornsy

i s 4 L b e . 7 888 AR,

KELLER . .
WILLIAMS Making the Most of Marketing to Your Contacts

slide 28

You can move
pictures, add
text boxes,

completely
redesign any
of the
templates.



O
®

8)2)

. iﬁﬁw

—

KELLER
WILLIAMS.

Sneak Peek: The New myMarketing

BlajojR /s 8| ¢~

Change Fage
Edit the Foliowing Elements:
= Taxt Boxes

ﬂﬂﬂﬂﬂﬂ

Header 2

B Foed R0 <

§ HOME FOR SALE

ptaitecated bn-b 1 0 -
with the fmest of detals theo .-d"u!.'ﬂ:.ccq'mk eontyird
inma-rrwr.e_ &Mm

Watch the

1234 HO TREET 5T 12

Demo Video!

Making the Most of Marketing to Your Contacts slide 29 s
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PN Sneak Peek: The New myMarketing

Ready-to-Use Team Materials

- =
KL REUNIO
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® Sneak Peek: The New myMarketing

Original design After WYSIWYG
unedited editing

qohe r?ci'ﬂ/ Ve’
pobody sells more real estale in

Austm [exas than the Marks Team

Fd be nagpy 16 give

you

of what your home g "‘:lﬁnm
markat worth in todary's

certainly help with that too.

Print or Emaill
in one click!

KELLER : | _ NI
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Sneak Peek: Print Integration

myLeads

Dashboard

Pawered by Market leader.

Inbox ¥ Contacts v Market My Listings v Search MLS |

Create Marketing v |

‘Welcome Ellen Smith at Keller Williams Reality International [log out]

[ "@ Help v

Admin v

A Print Cart (1)

&l Campaign Cart (0)

Marketing Materials

My Saved Pieces

Po —
Fly Contacts Groups E— Contacts in your list
Pos ; . :
N g # Search Options g #* Search Options
ey =
Gui| | €| Search by Last Name: E| ] W Search by Last Name: || ast w
¢Gi | Clear Search |
Gre Select All Deselect All
Fold 0 Contacts Selected, 0 Total Contacts

Lett

0 Contacts Selected, 12 Total Contacts
™ Ernemann, Andrew
™ Edwards, Glenn
™ Evans, John
" Ellsworth, Ryan
" E,Ryan
™ Ellis, Steve

~ <% |2 [<[c]=wxno[v/ozlzlr xwmZanmo

C
D
E
F
G
H
I
J
K
L
M
N
0
P
Q
R
s
T
u
v
W
X
Y
z

T eheckom

mn

Done

&

e Internet | Protected Mode: Off

g v

#100%

-

KELLER - |
WILLIAMS Making the Most of Marketing to Your Contacts

slide 32

Order directly
from myMarketing

with Shutterfly.
Real Time Proofs.




Sneak Peek: The New myMarketing

8x8
Video
Campaign

|

interest in a property

When You're re .
matcer of weeks.

amon,

Whe
en yo !
re
I, creating ; amo Ead
m:';dtlug e LI buyers ;rlo Sall, crony; Just
it e
< (G £ . and i o

market :
house OGN Ehe ™ at buyer
E*“'I"g ‘;cr:: a5 being [N e ™% sharply in 3
the o the

Ady ta sel

B buyers s the first ang

o EAMILY
REUNION
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PN myMarketing Transition

**Anticipated March**

1. With Launch your existing myMarketing will
be accessible via your eEdge menu

2. Overlap of both tools

Training after Family Reunion
1. http://mykw.kw.com/eedge

2. myMarketing webinars Before, During, After
transition

' “ FAMILY
REUNION
W%ELLILAENI}S Making the Most of Marketing to Your Contacts slide 34 Y0
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What Can | Do To Prepare?

Anticipated March

1. With Launch your existing myMarketing will be
accessible via your eEdge menu

2. Overlap of both tools
Training after Family Reunion
1. http://mykw.kw.com/eedge

2. myMarketing webinars Before, During, After
transition

3. lam available for onsite workshops for your MC
and Regions. MichaelTritthart.com

v FAMILY
REUNION

Making the Most of Marketing to Your Contacts slide 35




Sneak Peek: Action Plans

- - Ceneral Public
AR L5 ‘dU‘QEY Haven't Met

It's about being th the best you € can bi bc

Target Group
Haven't Met

Met Group

Millionaire L (s

Prospecting and
Marketing

"KELLER . | |
WILLIAMS Making the Most of Marketing to Your Contacts slide 36
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® Sneak Peek: Action Plans

«Action plans will be
completely customizable

*Triggers can be date
based or time based

Dashboare S Kanage Templates Activated Plans Contact Saarch
Contact Details for "Alexis Scott’

-LUnknown-

Musion1171@gmail com

-Unkmown-
Linikmown -
Assigned Plan
Show 10 « &nfries Seanch
Action Plan Tasks Status Started Completed

4 of 35 tasks completed Qa2

™)

krf/};‘,“
wlfummﬁs Making the Most of Marl




® Sneak Peek: Action Plans

View Plan Detaills

* Pre-loaded
templates [l

Listing Descriplion

¢ Ablllty to Copy Scticn Piar
CUStomize Search

D Trgm
KN | -
las T ask [ascrpbion ENective Dats

ﬂ ASZign | o hagign lockian b propey in 0 days

ObLain key Dlain key fram Seller far Backbaox ir O days

ﬂ Optain Esling agreemen Oolain liskng agreemeant im0 days

ﬂ Obdain sellers @acosune Oiolain gellers disdogure and (il necessany] lead-based pant disclogure im0 days

Obtain phobagrapha Take plclusres of propery in 0 days

Update contact informason Update Bsting dienls contact informatson (8 CRM, call phomg, &1c) Im & days

Add Histing to MLSKWLS in 1 days

KELLER ﬂ Chack FHANS Regisiny Chedk FHA&NS Fapesiry 1o defarming qualicason In 1 days

WILLIAMs  Making the

REALTY Craateiorder property fyar Create or order propary fiyer (or enswe lishng landing pags is active) in 1 days



® Sneak Peek: Action Plans

eEDGE EDUCATION COACHING MARKETING TECHNOLOGY RESOURCES EVENTS

Logging into myKW, you will be

alerted to tasks for you to
kw | ACTION PLANS

Dashboard Start & Plan Manage Templates Activated Plamns Contact Search

complete, take on the task or
assign to one of your team
members...

a |10 L a a O wail
Show 10 - enfres Search
Assigned To [Dus Stailus iid Calendar
ﬂ Lawrie Sparrowhawk L Skippad
u Lawwie Sparrowhawk Dwopped X
u Schedule or obiain pholographs Lawrie Sparmawhaw . on Hold
ﬂ Add Esting to ML SHWL S T o e —— 4 on Hold
"_‘ Create or oroer virtual ious Laurie Sparrawhaws y On Hold
Lauie Sparrowhawk i Completed M

Laurie Sparrowhawk

Lawie Sparrowhawi 201 Compleied ™

o) Neark ae Compiate In-Progress O Hold oot SLarted

krf/};‘,“
KELLER : :
WILLIAMS. Making the Most of Marketing
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® Sneak Peek: Action Plans

Create a Task for yourself, team
member or another associate in kw | ACTION PLANS
the market Center. Dashboard Start a Plan Manage Templates

Activated Plans Contact Search
Create Task

Enter Task Mamsa Save

Enier Task Descnplion

Sejec] Associale

Pricaity; & g M High

e Dot offset " days v aker v tha sffeciive date
(e Dovin: M6z
Drop: @ Mo deop time frame ' Add drog time frams
Add 1o Calendar ' Ko L Wes
Weekend: @' o changs with weakand dus data | Change weskend dus dats
)
./\;',‘x
—ll Brrowiaa.

Aftchment:

KELLER .
WlLLl AMS Making the Most of Mark T—



® Sneak Peek: Action Plans

Dozens of pre-loaded action

templates for agents,
leadership, commercial etc.
Take the templates and make
them your own — customize

kw | ACTION PLANS

ashboard Start a Plan Manage Temyjlates Activated Plans Contact Saarch

Manage Templates
List of active custom and core fempiales Create o New Tempiate

them to your needs.

Show 10 w | BNANES Seanch
Template Hame Template Description Template Type
Listing Desoriplion Core
Buiver Conttad-a-Clos e Desoriplica Coig

SuggestionS? Commental Listing Des.oiption Coarne
http://mykw.kw.com/eedge Feature Request
LaaZsrtg Cla Leadership Plan Core

“:Z\;\;‘ Fecas Space Liviing Commendal Listing Plan Ter Retail Cuskam

K R . c HaR TR Tasks Tor my commercial contracts Custom
WlLLlAMS Making the Most of Me \ Comm Ceoin

Ptan for Team Leaders Cusghom



x}{ Admin
m Email

General Info

Genetd! L0 =

Titles and pescriptions
Main Text

e

Sell Text

Site Images
Search Widget
Alerts

Communities served

Eeatured Pariners
Listing Address
Listing Search Areas
vListing Search Fields
MLS Administration

Consuner Gite Theme

Consumer SRE =

Making the Most of Marketing tc

Center of Community:

Bonus Features — eEdge Website Update

Edit Community

Name of Community: Kirkland

Add a Zip/Postal Code:

Add Zip/Postal Code
0803260 9803469

Review and Edit Descriptive Content

This text will display at the top of this community's page. Please note that the page may be blank
if no content is entered.

U |E = F = | Parsgraph |~ | Arid - 4(1%t) :
TiE|EFE|9 v |A-2-

z 0@ @ |
Living in Kirkland

Kirkland is an amaszing place to live. If you work in one

of the many businesses located in Kirkland, living
locally couldn't be more convenient.

1II|»

Downtown Kirkland has great restaurants and nightlife.
‘o = an h fre- o

Discard Content Changes
Descriptive Content Best Practices »

TTH Ave

% ATH Ave an\ W
sl MNE 85TH St

N 5TH Ave
o hrﬁ.\\@a



Bonus Features — eEdge Website

one of the many businesses located in Kirkland,
living locally couldn't be more conveniant,

Kirkdand Foreclasure Listings (52)
Kirkland Short Sale Listings (105)
Kirkland Single Family Homes for Sale | Downtown Kikkland has greal restaus ants aned

Not have a date for this release but e S
stay tuned to the KWRI webinars for

more details.

smplatsons, ample
peopie shouting *howdy neighbor®

i You can use tha home ssarch below to look at
Communities Served availablo Bstings in Kirklarsd

Balivis

Bathisll

Eactona

Will be incorporated in the sacumn

Ennnydals
Eirkland

workshops/training that | do as soon =y
as it's released. Merce o

{108

Somarsel

West Seattie

‘Woodille

Why Register?
¥ou'll get:
* Access to thousands of home

listangs
o Ernail alerts Tor homes in yous - . g
e 3 Baads: Search

Baths: [ Save

= Personalzed home searches
» Faster searching with sawved
searches

= Ability to save homes you like

Sign Up Today!

T
WanLoLer
Bty -Samey

Making the Most of Marketing to Your e s

REALTY &
Oy Tacoma



S Downloads

To download a free copy of this presentation,
go to www.familyreunion.kw.com/downloads
or MichaelTritthart.com

To purchase audio for this and other Family
Reunion 2012 breakout sessions, visit the
KWU Bookstore in the Exhibit Hall or go to

www.familyreunion.kw.com/downloads

' “ FAMILY
REUNION
W%ELLILAENI}[S Making the Most of Marketing to Your Contacts slide 44 50



Thanks for being here!

Submit your breakout feedback electronically!

[=] 33" =]

Scan the QR code (Also located on signage outside of this room)
Type in the QR ID #
Provide your feedback!
Don’t have a smartphone?
Visit http://familyreunion.kw.com/breakout-survey

Session #6T v FAMILY
REUNION

where
QU

KELLER
WILLIAMS. orlando fl feb I [-15 2012 familyreunion.kw.com



