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Presenter

Michael Tritthart

� One of two 2011 Trainers on eEdge Roadshow

� Conducted 17 Roadshows & My Transactions Sessions in 12 

Regions Last Year

� Full time instructor/webmaster at Plano, Texas MC
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� Full time instructor/webmaster at Plano, Texas MC

� Investor in Little Rock, Arkansas and Fairfax, Virginia 
Market Centers

� KWU International Master Faculty 

� Has enhanced over 4,500 websites for real estate agents

� www.michaeltritthart.com



What you will learn today…

Checklist for myMarketing

1. Database According to MREA

2. eEdge Groups for MREA Model

3. Transition to the New myMarketing
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3. Transition to the New myMarketing

Sneak Peek

1.  The New myMarketing

2.  Action Plans



Database According to MREA

Strategic Model for Generating Leads and Building Relationships

Your Strategy −−−−

Generate leads and 
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Generate leads and 

move people into 

your Inner Circles



Organize Your Database Systematically

Strategic Model for Generating Leads and Building Relationships (cont.)

Everyone in your Met 

Group first goes into 
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Group first goes into 

an 8 x 8 program.



Build and Feed Your Database

Your Sphere of Influence

Inner Circle
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Inner Circle



Build and Feed Your Database

Your Sphere of Influence

Hidden Circles found 

by Social Media
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Social Media for Additional Circles

Your Sphere of Influence (Online)

Google+ Circles
LinkedIn
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Facebook

Twitter



Groups for eEdge?

Strategic Model for Generating Leads and Building Relationships

Your Strategy −−−−

Generate leads and 

BREAKOUT CLASS TITLE SLIDE <#>
Making the Most of Marketing to Your Contacts slide 9

Generate leads and 

move people into 

your Inner Circles



Create Groups, Re-visit Group Names
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New Functionality

**Based on new functionality, it is no longer 

necessary to link Groups with Campaigns in 

the same way as before**

1. According to MREA, people that you haven’t met 

would go on a 12 direct (Have Not Mets General 
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would go on a 12 direct (Have Not Mets General 

Public) 

2. As soon as you meet someone they go on an 8 x 8 

(Have Mets Target Group)***

3. After the 8 x 8 they go to a 33 touch. (Mets Group)



Back to MREA, Contacts move Groups

“Have Not Mets General Public”, “Have Not 
Mets Target Group”, “Mets”, “Allied 
Resources”
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eEdge for Allied Resources
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Groups and Campaign Connections are Different, but Easy to Do



*Add to Group, Add to Campaign at the Same Time*
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Imports Should Already Be Segmented
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Use the eEdge 

Custom Import 

Template



Start a Campaign in 3 screens..Less Than Before
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Start a Campaign
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Start a Campaign
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Sneak Peek: The New myMarketing
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Sneak Peek: The New myMarketing
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Sneak Peek: The New myMarketing
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Sneak Peek:
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Sneak Peek: The New myMarketing

Instead of two 

profiles to manage, 

now only one agent 

profile to manage.
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Sneak Peek: The New myMarketing
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New myMarketing is one user interface. That 

means that myMarketing resides inside of eEdge 

rather than outside. It has the same look and feel 

as eEdge because it is 100% integrated. 



Sneak Peek: The New myMarketing
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Sneak Peek: The New myMarketing

60% more marketing pieces at launch for eEdge users!
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Sneak Peak: The New myMarketing
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**Complete MLS Integration, just 

select the picture and description 

from your IDX feed!**



You can move 

pictures, add 

text boxes, 

completely 

Sneak Peek: WYSIWYG
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completely 

redesign any 

of the 
templates. 



Sneak Peek: The New myMarketing

Watch the 

Demo Video!
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Sneak Peek: The New myMarketing

Ready-to-Use Team Materials

Team 

Ready!
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Original design 

unedited

After WYSIWYG 

editing

Sneak Peek: The New myMarketing
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Print or Email 

in one click!



Sneak Peek: Print Integration

Order directly 

from myMarketing 

with Shutterfly.  

Real Time Proofs.
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Real Time Proofs.



Sneak Peek: The New myMarketing

8 x 8 

Video 

Campaign
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myMarketing Transition

**Anticipated March**

1. With Launch your existing myMarketing will 

be accessible via your eEdge menu

2. Overlap of both tools
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Training after Family Reunion

1.  http://mykw.kw.com/eedge

2. myMarketing webinars Before, During, After 

transition



What Can I Do To Prepare?

Anticipated March

1. With Launch your existing myMarketing will be 
accessible via your eEdge menu

2. Overlap of both tools

Training after Family Reunion
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Training after Family Reunion

1.  http://mykw.kw.com/eedge

2. myMarketing webinars Before, During, After 
transition

3. I am available for onsite workshops for your MC 
and Regions.  MichaelTritthart.com



Sneak Peek: Action Plans
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Sneak Peek: Action Plans

•Action plans will be 

completely customizable

•Triggers can be date 

based or time based
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Sneak Peek: Action Plans

• Pre-loaded 

templates 

• Ability to 

customize
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customize



Sneak Peek: Action Plans

Logging into myKW, you will be 

alerted to tasks for you to 

complete, take on the task or 

assign to one of your team 

members@ 

BREAKOUT CLASS TITLE SLIDE <#>
Making the Most of Marketing to Your Contacts slide 39



Sneak Peek: Action Plans

Create a Task for yourself, team 

member or another associate in 

the market center.
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Sneak Peek: Action Plans

Dozens of pre-loaded action 

templates for agents, 

leadership, commercial etc.  

Take the templates and make 

them your own – customize 

them to your needs.
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Suggestions?

http://mykw.kw.com/eedge Feature Request



Bonus Features – eEdge Website Update
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Bonus Features – eEdge Website

Not have a date for this release but 

stay tuned to the KWRI webinars for 

more details.

Will be incorporated in the 

workshops/training that I do as soon 
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workshops/training that I do as soon 

as it’s released.



To download a free copy of this presentation, 

go to www.familyreunion.kw.com/downloads

or MichaelTritthart.com 

Downloads
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To purchase audio for this and other Family 

Reunion 2012 breakout sessions, visit the 

KWU Bookstore in the Exhibit Hall or go to 

www.familyreunion.kw.com/downloads



Thanks for being here!
Submit your breakout feedback electronically!

Scan the QR code (Also located on signage outside of this room)

Type in the QR ID #

Session #6T

Type in the QR ID #

Provide your feedback!

Don’t have a smartphone?

Visit http://familyreunion.kw.com/breakout-survey


