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THE TWO M’S OF LEAD GENERATION 

MESSAGE METHOD 

Match
Your Market

Target 
Audience 

Market 
Conditions 

Direct 
Offer 

Indirect 
Offer 

Make 
An Offer

Prospect Market 

Time Block 

Response 

Prepare Take Action Maintain 

1 2 

1 1 2 2 

1 1 2 3 2 1 2 

FIGURE 11


