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Prime rate 3.25%
Discount rate primary 0.50%
3-mo. Treasury bills 0.19%
1-year Treasury bills 0.70%
30-yr. Treasury bonds 3.61%

MONEY RATES
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KEY INDIC ATORS

Due to wire service
difficulties, High Yields
will not be published this
week.

HIGH YIELDS
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Coldwell Banker Prime
Properties said it will
merge its two Rochester-
area franchise offices, in
Greece and Pittsford, with
RealtyUSA of Rochester.

The co-owners of the
Coldwell Banker fran-
chises, Ken Raymond and
Jim Long, said they will
focus on their franchises
in the Albany and Syracuse
areas, where they have
larger market shares.

)While we are sorry to
leave the Rochester mar-
ket, we feel that RealtyU-
SA provides our Rochester
team with the best oppor-
tunity to continue to build
market share and best
serve the Rochester com-
munity,” Long said.

Terms were not dis-
closed.

RealtyUSA has three
area offices, in Greece,
Pittsford and Webster.
Coldwell Banker’s agents
will move to the RealtyU-
SA offices, though they
will continue to use the
Web site coldwellbanker-
prime.com for now.
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Wegmans stores in
three states raised nearly
$1.5 million for food banks
during the company’s
recent Check Out Hunger
campaign. The Rochester
area accounted for the
largest portion of money
raised, $628,000.

The program enables
shoppers to donate $2, $3
or $5 during checkout.
Foodlink was the benefici-
ary in Rochester. Food
banks in Buffalo, Syracuse,
the Southern Tier and
parts of Pennsylvania and
Maryland also benefited.

The total exceeded last
year’s effort by 14.6 per-
cent, which Wegmans
community relations man-
ager Linda Lovejoy said
reflected customers’
awareness that needs are
higher because of the
recession.
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The IRS Taxpayer As-
sistance Center at 255 East
Ave. in Rochester will be
open from 9 a.m. to 2 p.m.
Saturday to help people
who have questions or
need free tax preparation
or a payment schedule
arranged.

People who earn
$42,000 or less can have
their tax returns prepared
by the IRS or a community
volunteer. ¢
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AT A GLANCE

Jeffery Green didn’t ex-
pect a vehicle that runs
without gasoline to be an
SUV.

)I thought it would be
much smaller,” said Jeffery,
15, a 10th-grader at Greece
Olympia High School,
checking out a zero-emis-
sion Chevrolet Equinox
that runs on hydrogen
power. )I think this is the
future.”

On Thursday, represen-
tatives from the General
Motors Fuel Cell Activities
facility in Honeoye Falls
visited Olympia to talk
about hydrogen fuel-cell
technology and show off a
road-ready Equinox, one of
more than 100 deployed
across the country last
year. As part of GM’s )Pro-
ject Driveway,” the vehicles
were put on the road in or-

der to collect data and in-
formation that will be used
to help create a version for
mass production.

The fuel-cell powertrain

system in the Equinox was
designed and built at the
Honeoye Falls site, where
the next generation of en-
gines — smaller, lighter

and longer-lasting — has
already been built. That’s
also where researchers are
working on making fuel-
cell technology the go-to
alternative to replace the
petroleum-based internal
combustion engine.

Mechanical engineer
Barb Moore talked to stu-
dents about the need to re-
duce America’s overall de-
pendence on petroleum
products and GM’s efforts
to do just that.

She said GM is pursuing
a strategy to displace pe-
troleum through energy di-
versity and using alterna-
tives such as biofuel, hy-
brid electrics like the
Chevrolet Volt expected in
mass production next year,
all-electric cars and hydro-
gen fuel cells.

)How much oil do you
think we use?” she asked a
classroom of chemistry, bi-
ology and technology stu-
dents. )We use 21 million
barrels of oil a day, that’s
888 million gallons a day or
10,000 gallons per second.”

She explained how the
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fuel-cell power
developed here.
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“I think these will be great for the
environment, especially if we could

get everyone to drive one. We’d really
help the planet out.”

hpnmtf q^amth- (" -
n@SSUSeI7HCNW?=<TSF=

FUEL CELL, PAGE 6B

After a few months of a
slowing real estate market,
the news Thursday that
mortgage rates are falling
to fresh lows was wel-
comed by the industry.

Chuck Hilbert, board
president of the Greater
Rochester Association of
Realtors, said he could
hardly believe his ears after
a morning meeting with
bankers, who discussed 30-
year fixed-rate mortgages
with him.

)I was just quoted a rate
of 4 and 3/8ths,” said Hil-
bert, also the operating
principal of Keller Wil-
liams Realty of Greater
Rochester.

)With no points,” he
added, referring to prepaid
interest typically charged
at the time of purchase.

Rochester-area real es-
tate experts said the rates
on 30-year mortgages are
finding a new bottom, and,
although they might not
stay there, they could
hover around 5 percent in
the short term.

The average U.S. rate fell
this week as the Federal
Reserve announced a plan
that would double pur-

chases of mortgage debt as
part of its effort to lower
rates and attract home
buyers. The national aver-
age dropped to 4.98 per-
cent from 5.03 percent a
week earlier, according to
Freddie Mac, just above the
record low of 4.96 percent
touched in mid-January.

Hilbert said home buyers
also can benefit from other
incentives that government
officials have floated to en-
ergize sales nationwide
and get a crucial part of the
economy moving again.
Those incentives include
up to an $8,000 tax credit
for first-time buyers.

Rochester-area prices
have remained stable —
and affordable — said
Jaime Frederes, branch
manager for Wells Fargo
Home Mortgage of Roches-
ter. Frederes said some
programs still allow a
down payment as low as 5
percent.

Christine Nothnagle,
president of Nothnagle
Home Securities Corp. of
Rochester said she expects
30-year mortgage rates to
remain in the vicinity of 5
percent, )hopefully for the
rest of the year.” ¢
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ƒ Area agents expect mortgages
to hover at around 5 percent.
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The backlog of orders,
revenues and importance
to its parent company all
were up sizably for Roches-
ter-based military radio
manufacturer Harris RF
Communications as it fin-
ished its 2008 fiscal year.

Florida-based Harris
Corp. this week released a
new version of its 2008 an-
nual report to reflect the
fact that the company has
begun breaking out RF
Communications’ results
as a separate division. Pre-
viously, RF had been part
of the defense communica-
tions and electronics seg-
ment.

Harris’ fiscal 2008 ended
last June 27.

RF Communications had
revenue of $1.5 billion, up
28 percent from 2007. Its
role also grew, with the di-
vision accounting for 28
percent of the parent com-
pany’s revenues in 2008, up
a notch from 27 percent the
year before.

RF Communications’ op-
erating income was $525
million, compared with

$403 million a year earlier.
The radio maker had a
backlog of $912 million in
unfilled orders at the end
of the fiscal year compared
with $767 million in 2007.

While RF sells to militar-
ies around the globe, the
U.S. government either di-
rectly or through prime
contractors is accounting
for a larger piece of RF’s
business — 82 percent of
total revenue in 2008 com-
pared with 76 percent and
72 percent the previous
two years.

Overall, Harris Corp.’s
sales grew to $5.3 billion
last year from $4.2 billion.
But profit dipped to $444.2
million from $480.4 million
in 2007. ¢
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RF Communications’
increasing importance to
the top and bottom lines of
Harris Corp.’s balance
sheet is good news for
Rochester, where RF has
2,300 workers and is one
of the region’s 10 largest
employers.

New claims for unem-
ployment benefits fell
more than expected last
week, but continuing
claims set a record for the
eighth straight week and
economists were dubious
the labor market would im-
prove anytime soon.

Other economic news
was slightly more upbeat
Thursday. The Conference
Board’s index of leading
economic indicators
dropped less than expected
in February, and mortgage
rates dipped below 5 per-
cent after the Federal Re-
serve unveiled a plan to
buy up large amounts of

long-term debt.
On Wall Street, where

the market had advanced
six of the past seven ses-
sions, stocks fell Thursday
as investors scrutinized the
latest Fed actions. The
Dow Jones industrial aver-
age lost 85.78 points, or 1.2
percent, to close at
7,400.80.

Broader indicators also
dropped, with the Standard
& Poor’s 500 shedding 1.3
percent to 784.04 and the
Nasdaq composite slipping
0.5 percent to 1,483.48.

Stephanie Giroux, chief
investment strategist at TD
Ameritrade, said she was
optimistic that the Fed’s

latest medicine would
work but that any stock
market rebound is likely to
be )slow and muted.”

The U.S. Labor Depart-
ment said that initial re-
quests for unemployment
benefits dropped to a sea-
sonally adjusted 646,000
from the previous week’s
revised figure of 658,000.
That was better than ana-
lysts’ expectations and at
least temporarily reversed
a trend that has seen claims
steadily rise.

But continuing claims
jumped to a seasonally ad-
justed 5.47 million.

The biggest drop in first-
time claims was in New
York state, down 11,200 as a
result of fewer layoffs in
the service and transporta-
tion industries. ¢
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ƒ Fed plans to buy up debt but
jobless claims still at record high.

-*’.(! #"&$
96</<)8’8)<70 #52-6$7385 +;
7$6 / ($6$ #</0 #$88(+ 1*%...
<6/!$ 0$’5 6& ,$ $: 5#
4)2 ’!"
/" !" &##-,$.*’,#)) %,(0+)
(#’"%&’**)’$+,"!#$

2703A>B?)J-IF!)MFL’ ;-,LI

1$) DHHL+#-F)* 4I)HH

@KKG @KK(

5KK

&KK

6KK

CKK

9KKF$LEH-M*

+)+,%%%
/) )" )M*#M%

:-I +$.&

< = : D : < < D 2 7 8 ? < = :

\lap ‘pa]lrp‘

NEW YORK — Jaguar
and Buick surged to the top
of J.D. Power and Associ-
ates’ closely watched vehi-
cle dependability study
this year, tying for the No. 1
spot and dethroning Lexus
for the first time since the
Japanese luxury brand has
been a part of the survey.

Lexus, Toyota Motor
Corp.’s luxury brand, took
the next spot in the study
released Thursday, fol-
lowed by Toyota’s name-

sake brand, then Mercury,
Infiniti and Acura.

)Buick and Jaguar both
lead the industry in name-
plate performance,” said
Neal Oddes, director of
product research and
analysis at J.D. Power.

)In terms of individual
model performance, Lexus
and Toyota still do very,
very well.”

The annual study meas-
ures problems experienced
by the original owners of
vehicles after three years.
Suzuki owners reported

the most problems among
the 37 brands assessed by
J.D. Power.

Despite losing its crown
to Jaguar and Buick, Lexus
still swept top awards in
four segments, while To-
yota’s namesake brand
took five awards.

General Motors Corp.’s
Buick LaCrosse was J.D.
Power’s top midsize car,
while Ford Motor Co.’s Lin-
coln brand took two
awards.

Chrysler LLC, which
took no segment awards

last year, won top honors
for its Dodge Caravan in
the van segment.

J.D. Power’s dependabil-
ity study surveyed 46,313
original owners of 2006
model-year vehicles in Oc-
tober 2008.

The results are watched
closely by automakers and
are often used in advertis-
ing.

Owners’ opinions of cars
after three years can be a
major influence on their
opinions to buy those
brands again. ¢
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